


GLOBAL

Offices and clients in the
US, Europe and Asia-Pacific
with 145 Staff

>2.3m

Licenses

(contracted)
As at 30 June 2021

>1000

Customers

Recent wins include
Nestle and United
Healthcare Group.

$300bn

Addressable
market

6

Years young

Founded in late 2014, listed
onthe ASX in late 2015.

Highlighted by
Gartner and

Forrester as
an industry
leader.

LiveTiles [ LVT.ASX ]
A global leader in employee experience

platform industry connecting workers
globally.

ARR $64.5m
Cash $20.9m

At 30 Sept 2021 (AUDm)

$318m

LifeTime Value
(LTV)






B LiveTiles

$64.5m +13%

VS pcp

ARR as at 30 September 2021



$14.6m "'21:{:

Cash Receipts for the quarter ending An equal
30 Sep 2021 record

quarter



Quarter Highlights

BUSINESS UPDATES

A LiveTiles has secured a $10m debt fadility
with OneVenturesand has received $6m to
fund strategidnitatives The remaining $4m
will be issued as convertible notes upon
shareholder approval at the AGM.
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over 8,000 registrations.

A Completed a brand refreshment and new

website including a dedicated LiveTiles
Reach website.

PREMIERSHIP PLAN
IMPLEMENTATION ON TRAC

A LiveTiles has been working hard to
implement the recommendations made
following the recent strategic review,
highlighting our commitment to continuous
Improvement.
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Key customer deployments delivered this
qguarter including United Health Group,
Catholic Schools and an Australian
hospitality business.

1. $6m loan facility and upon shareholder approval, an additional $4m in convertible notes. Fixed interest rate of 1B te86% upon ASX shareholder approval.
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Financial Summary

As at 30 September 2021 (A3$)

Annualised Recuring Revenue (ARR)

$64.5m

+13% compared to Prior Corresponding Perjmcp)

$64.9m on a constant currency bakis

Net Operating Cashflow Improvement
(excl. govt. grant and nerecurring items)

$(0.5)m

+58% compared to 30June 2021 quarter

1. On aconstant currency basis when using FX ratas33September 2021.

Average ARR per customer

$62.9k

+23% compared tpcp

$63.3k on a constant currency basis

Another record cash receipts quarter

$14.6m

+21% compared tpcp

2. NonRecurring items of $0.6m for the quarter relating to redundancy restructuring charges

Snapshot

Cash on hand

$20.9m

Trailing 12 months (TTM) Cash Receipts

$54.4m

+22%compared topcp
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Snapshot

Continued Recurring Revenue Growth

Average ARR per customer
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Average ARR (reported) Average ARR (constant currericy)

Adoubledigit +13%rise in averageARRdriventhrough a focusedeffort to shift

customermix towardslargermid-marketandenterprisecompanies

1. On a constant currency basis, using FX rates aast 30 September 2020.

AUD $m

Yearon-year ARR growthA$m)

qed®® -7 64.9

3
ovet’ - 64.5

-

5&°°CP‘G?:/’/

-
-
-

Sep-20 Sep-21

Sep-18 Sep-19

B ARR (reported currency) ARR(Constant Currency)

Yearon year ARRgrowth of +13% (reported)and+14% (constantcurrency)



NET OPERATING CASH FLOW (TTM)

e , . . (excl.government grant income and nenecurring items)
By LiveTiles

ive
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Improving Cash Management I .

& 3.7)
S
STRONG CASH RECEIPTS (TTM) GROWTH < (6.2) (5.9)
(+21%vs September 2020
+58%Yo0Y
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Continued growth in cash receipts and disciplined cost management
30 driving string improvements in operating cashflows.
20 QUARTERET OPERATING CASH FLOW

14.6 (excl. government grant income and nogcurring items)
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An equal record quarter of cash receipts
$14.6m in Q1FY2®@ith +21% growth vcp
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Countdown to the Event

PM  People & Experience 9/01/2021 122 PM - Company Updates PM  People & Experience

Welcoming our new team members in Start with WHY... Then get busy Kick Off for Annual Reviews!

the Philippines recruiting! -
Each year we complete our

mana
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Thank you
LiveTilers!

2021 6:37 PM  EX Recommended Reading

Great work everyone sharing on $PM SRk Opience

LinkedIn! September Public Holidays 08/2772021 9:56 AM  Product
Knonledoe Every month the People and Experience Team will post the Product Update - August 2021
public holidays globally for the upcoming month
ﬂ? 8 D Anothy und of our bimonthiy Product Update videos
Peoate & B tanng sho g the latest developments from the different
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Outlook

A Since the completion of the strategic review and
formulation of the Premiership PlahjveTilesas been
focussed on implementing the recommendations from the
review with a view to improving all operational metrics.

A Financially, we are in a good position and we will continue
to focus on cash generation and ROI.

Al Sl Qa dSEngryShékiwith over 4,300 attendees
globally, this event created a lot of interest and our team
has reported strong increases in trials, website traffic and
enquiries and have over 500 qualified leads to pursue.

A Our recent wins with Nestlé, United Healthcare Group and
other large enterprises in highly competitive tenders
reaffirms our leading position in the Employee Experience
Market.

A There is continued focus on new product innovation and
investment to expand our footprint in the Employee
Experience markeg a key pillar of our Strategic Plan
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Leading player in
$300bn global market

Pioneered the low code
intranet market and has
evolved to be a leading
player in the Employee
Experience market.

Acknowledged by
Forrester and Gartner as
a leading player in this
market.

1. As at close 27 October 2021

Quiality client
book

>1000 clients across
EMEA, Americas, Asia
Pacific.

Diversified across
industries.

Quality names such as
United Healthcare
Group, Nestle,
FootlockerPepsico Nike,
US Marine Corp.

Great product

Reach (mobile) has
increased licences by
1211%yoyas at 30 Jun
2021.

LTV differentiates by
being able to offer a
holistic offering to suit
any workplace
environment.

Solid track
record

19% Operating Revenue
growth despite Covid
$45m (Jun 30 2021)

Revenue CAGR of 99%
over 3 years (Jun 30
2021)

Q1 FY22 Cash receipts
of $54.4m (TTM)

Cash on hand
$20.9m (30 Sept 21).

Summary

Great
people

145 staff across 3
continents

Strong core values :

A Decent human
beings

A Get Stuff done

A Create
unforgettable
experiences.
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2 SQ@S
listened

LVT recognises the share
price performance and as a
result of feedback
undertook the Strategic
Review.

We have a clear plan on
how best to optimise the
business to achieve scale
and improve returns to
shareholders.
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Capital structure

ASX : LVT v
Share Price as at 27t October close $0.12
Shares on Issue 912M
Market Capitalisation $109M
Cashas at 30 Sep 2021 $20.9M
Enterprise Value $94.1M
Life Time Value as at 30 Sep 2021 $318M

Share Register \ 4
Founders 18.8%
Managements & Directors (ex founders) ~4.2%
Institutional Shareholders ~22%
Retail Shareholders ~55%
Total 100%




All currency amounts in this presentation are in Australian Dollars (AUD).

This presentation has been prepared by LiveTiles Limited (ABN 05 066 139 991) (“LiveTiles"). Each
recipient of this presentation is deemed to have agreed to accept the qualifications, limitations and
disclaimers set [l



